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CULTURE CHECK
SHALEEN POWELL

roanokeculturalendowment.org/culturecheck

https://roanokeculturalendowment.org/culturecheck/




Roanoke’s arts and culture organizations have been resilient
post-pandemic and have resourcefully sought to adapt their
engagement methods to maintain audiences and donors. 

However, this research suggests that Roanoke's arts and
culture organizations face significant funding challenges,
including heavy reliance on grants, rising operational costs,
and economic uncertainties.



ROANOKE ARTS &
CULTURAL PLAN

JOHN CORNTHWAIT

www.roanokearts.org/plan

http://www.roanokearts.org/plan








Innovative
Broadly collaborative
Accessible
High-Impact















What does your
organization need from this

plan to make the biggest
impact?



IT’S HERE ROANOKE
COLLECTIVE
MARKETING

LEADERSHIP
TEAM

www.itshereroanoke.org

http://www.itshereroanoke.org/


WEBSITE
PROCESS

 OUR NEXT WORK TOGETHER

www.itshereroanoke.org

http://www.itshereroanoke.org/




LINK

https://youtu.be/BP7mwgnNGas?list=PLyHN-9gtR2ZyEkegSHrbF1al3iJKalpZj&t=89
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1) Convening and sustaining
connections. Will require some type
of structure.
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2) Capacity building and professional
development.
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3) Sustained collaborative project
development. How do we create a
structure for this?
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4) Visibility, engagement, calendar.
This is woefully lacking in Roanoke and
the region. There is an imperative to
create access to everything arts and
culturally that is going on. 
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5) Links to other sectors.  
Healthcare, Education, Outdoors...
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some type of structure.

2) Capacity building and professional development.

3) Sustained collaborative project development. 
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DAVID CRANE
CYRUS PACE

CINDY PETERSEN
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                  "It's Here" community awareness opportunities

Roanoke Arts Pop, March 7-8
VBR Partner Summit, March 27
Daisy Art Parade, May 10
Local Colors Festival, May 17
Arts Trivia Night?
Carilion Virginia Tech Medical Students XPO, Aug.
RCPS New Educators Orientation, Aug.
RSO Symphony Under the Stars, Sept.
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COMING UP -- 
Parade Workshop flyers
Local colors sign up
Arts Pop! March 7,8
VBR Partner Summit, March 27
Scout Guide Roanoke V2

Doodling: 8:30-10 AM
 Wed. April 9, 16,or 23 

NEXT MEETING?        March 21, 8:30 hybrid









THANKS, TYLER and the 5 POINTS TEAM!


